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HAIN BACKGROUND
Hain is on a mission to build purpose driven brands that make healthier living more attainable by empowering our people, engaging our partners and living our values.  We are proud to operate in 5 core categories (Snacks, Baby/Kids, Beverages, Meal Prep & Personal Care)  across 5 core geographies (UK, Ireland, Western Europe, USA & Canada).  Hain is proud to own over 11 No 1 or No 2 brands including:  Hartley’s, Ella’s Kitchen, Linda McCartney*, New Covent Garden, Yorkshire Provender, Cully & Sully, Natumi, Joya, Lima, Sun Pat, Frank Cooper’s, Robertson’s and Clarks.
Having established ourselves as core category leaders, Hain is embarking on an exciting new phase of development, investing in brand building capabilities to accelerate our topline growth.  With ambitious growth targets, we are looking to continually build capabilities within the team.  

Role Title: 
Communications Manager – Corporate & Impact
Purpose of Role: 
Support the delivery of clear, engaging communications that build trust in our brands across sustainability, social impact and corporate reputation. Help bring our impact commitments to life by crafting accessible stories and content that resonate with both internal and external audiences, ensuring our progress for people and the planet is clearly understood.
Work closely with senior colleagues to support proactive and reactive reputation management, helping to communicate our actions responsibly and transparently. Play a key role in engaging and inspiring our internal teams by sharing tangible proof points from our transformation journey and progress towards our purpose to inspire healthier living.
Key Responsibilities
Impact Communications
· Support the Global Head of Impact and Brand & Creative Strategy Director in translating the company’s sustainability and social responsibility priorities into clear and engaging communications for internal and external audiences.
· Help deliver impact communications plans, including supporting partnership activity and managing key partnerships, across key stakeholder groups.
· Work collaboratively with communications teams across our three core business units to help review and improve how sustainability and impact messages show up across corporate and consumer touchpoints.
· Assist in developing clear narratives that showcase our responsibility efforts, community engagement and progress.
· Ensure impact messaging aligns with wider brand and business priorities.
Customer Communications
· Support Portfolio and Sales teams by helping bring sustainability and impact messaging to life for retail partners.
· Assist with the creation of updates and materials that communicate progress and help position our brands as credible and responsible leaders.
Stakeholder Engagement
· Support communications activity for key stakeholder groups including employees, investors and external partners.
· Work closely with the Global Communications team to help ensure messaging is consistent, well-coordinated and approved in a timely way.
· Help maintain consistency across corporate channels and events.
Internal Communications
· Support the communication of key initiatives to internal teams, helping to build awareness, understanding and engagement.
· Coordinate with Global Communications to ensure alignment with the wider internal communications calendar.
· Assist in the development and delivery of sustainability and impact reporting, including materials required for B Corp business units.
· Help bring sustainability and impact initiatives to life internally through engaging and informative content that supports our company goals and values.
Media Relations & PR
· Support day-to-day relationships with our Corporate and Brand Reputation PR agency.
· Work with agency partners to help deliver agreed communications activity and ensure messaging is aligned.
· Assist with media enquiries, press releases and thought leadership opportunities, including coordinating internal reviews and approvals.
Crisis & Issues Support
· Support senior stakeholders and external agencies in preparing materials for reputation, issues and crisis communications.
· Help maintain crisis communications plans and support activity as required.
Digital & Social Communications
· Support the upkeep of corporate digital channels, including website content, LinkedIn and other relevant platforms.
· Work with brand teams to help activate impact and corporate communications through engaging digital content.
Budget & Administration
· Support budget tracking and administration to ensure communications activity is delivered efficiently and effectively.

Skills & Experience
· Interest in and growing understanding of sustainability, impact or corporate communications.
· Genuine passion for social and environmental impact and purpose-led brands.
· Experience in communications, marketing, PR or a related field.
· Experience supporting communications activity for internal and/or external audiences.
· Strong written communication skills and the ability to adapt tone for different audiences.
· Organised and detail-oriented, with the ability to manage multiple tasks and priorities.
· Confident working collaboratively with internal teams and external partners.
· Willingness to learn, develop and take on increasing responsibility over time.

Conditions of the Role:   Office Based (Home office can be London/Ella’s Kitchen) with the potential to work from home 3 days per week.  Travel abroad may be required occasionally.
Reports To:  Celia Pearman, Snr Director Brand & Creative Strategy
Direct Reports: 0
Peer Positions:  Brand Managers, Portfolio Managers
NSV Accountability: Non-direct
Expected Growth FY 26-28:  In line with HRI growth expectations

image1.png
Hain
Celestial}




